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WEB ANALYTICS
Introduction to

Google Analytics usage
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What is Web analytics - 1

Studies the performance of the website and of the 
SEO and web marketing actions.

Analyze how many users visit the site, when and for 
how long, what are the sources that brings most of 
the traffic, through which searches user lands on the 
site and much more
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What is Web analytics - 2

Digital analytics is the analysis of qualitative and 
quantitative data from your business compared to 
your competitors. The goal is to achieve a continous
improvement of (potential) customers online 
experience on your site/channel. This tool helps you
to reach your desired outcomes (both online and 
offline)
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Why we need Web analytics

• The site performances, 
• His visibility level in the web,
• ROI (return on investment),
• web marketing actions

It allows to evaluate:
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A more in-dept analysis

The online user experience is increasingly extended, 
takes place through multiple devices, and integrates 
online and offline channels.
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What we would like to know?

Where do users come from?
In which way they interact with a brand, a site or an 
application?
It becomes strategic to know the value of 
communication channels. Understanding which ones 
are most effective for achieving our targets and how 
these channels interact with each other.
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Why is it useful to know?

It’s very important to know the value of 
communication channels.
Understanding which ones are most effective for 
achieving goals and how these channels interact with 
each other.
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Web Analytics and communication
channels - 1

Web Analytics helps us to find out which channels 
are the most effective, and how much they really are 
worth for the company.
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Web Analytics and communication
channels - 2

SEO Paid Search
Direct
Traffic

Social	
network Email Referal

Display
advertising
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What are the traffic sources?
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Source/Type - 1
• Source: your traffic origin, i.e. a search engine (as

Google) or a domain (as example.com).
• Type: source generic type, i.e. SEO (organic), a Pay

Per Click search (PPC), or a web referral (referral).
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Source/Type - 2
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The most used software in the world - 1
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The most used software in the world - 2

Available with	any gmail account

Free

Paste	a	simple code	in	the	site	source	files
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The most important metrics

sessions,	users,	new	users

Time	on	page

pages/session

Bounce rate

Conversions
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Sessions, users, new users

The session records the fact that someone arrived on the website and spent 
some time there before leaving. 

So a session lives between the time of the first and the last action performed by 
the user.
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Permanence on the site

Monitors the average time spent by the user on the site.
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Pages/sessions

Monitors the number of pages viewed on average in each session
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Conversions

An activity, completed online or offline, important for the success of your 
business.
For example, a successful registration to your newsletter or a quote request
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Bounce Rate

Represents the percentage of sessions in which only one page was visited, i.e. 
the user leaves the site from the same page in which he entered without doing 
any action
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Also important metrics

Demographic data

Geographical data

Search Console

Devices
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Thank you!


